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Introduction 
Advertisements are key to achieving success in business. Advertisements are used as a way of alerting consumers about the availability of a new product, persuading them to use the product as well as reminding them of the availability of e product in the market. the proper choice of a channel used in advertisements of a product is key to determining the kind of customers the product reaches to as well as the impact of the advertisement on the customer behavior towards the product. Many companies use different advertising methods and mass media for different reasons. Different theories have been used to examine the effect of mass media advertisements on the product market and its success in the market (Faber,  & O'Guinn, 2018).
The campaign and its role 
The chosen product in this case is tooth whitening toothpaste made from natural products. The advertisement is intended to reach a wide range of people around the globe through Google advertisements. Google advertisements are online advertisements where a person pays Google to advertise their products to different potential customers online. Advertisements are key in improving the performance of a product in the market. using google advertisements, the product can be able to reach a wide range of customers around the world who use the internet on daily basis (Faber,  & O'Guinn, 2018).
The use of mass media in advertising a product is likely to influence a wide range of impacts on the customer. The choice of the advertisement program affects how the impact of the advertisement on the product. Some media campaigns for instance can be good at alerting the individual on the availability of the product on the market due to their ability to reach a wide range of individuals around the world. Other mass media campaigns persuade people to buy the product based on the way the advertisement is tailored to reach the customer. The use of online advertisements can bring about all these impacts on the advertised product. The advertisements through online media platforms are likely to reach a wide range of individuals. This way, they can create awareness on the availability of the product in the market making it easier for people to buy it (Faber,  & O'Guinn, 2018).
Through media advertisements, the product becomes familiar to the people before even having to buy it. With the rise in the age of artificial intelligence, internet advertisements are easily tailored to reach the intended customer. Artificial intelligence allows Google to collect data about individual searches and uses it to recommend various products for them. through this, individual searches related to the product advertised in this case can help in identifying the potential customers. The Google advertisements which appear to the different customers as they use different online platforms, websites, and applications can help in alerting the people about the availability of the product in the market as well as the reasons the people can buy it. This way the advertisement campaign creates awareness to the potential customers about the product and its advantages as well as the ways the people can easily acquire the product (Faber,  & O'Guinn, 2018).
Advertisements are also crucial in persuading buyers of the product. Advertisements through mass media persuade people who already know about the existence of the product in the market to buy it. Those who know about the product's existence, as well as those who don't, can be persuaded to buy the product. Through google advertisements, the product advantages can reach the potential consumer. Advertisements also outline why the consumer should consider buying one product over the other. As Google advertises through the internet are made based on customer data and previous searches, the advertisements can be able to reach the potential customers with searches of a similar product. Mass media is also likely to influence bias among the customers. The advertisement of a certain product persistently for a period of time can create a bias on the best product that the customers ought to buy. Media influences people to see the advantages of using one product over the other making the people lean more towards the product which is highly advocated for. To influence a bias, in a wide range of potential customers, the product needs to be advertised using a widely used means of advertisement by potential customers. With the rise in technology in recent years, everyone can easily get advertisements through their mobile phones or even computers.
Psychological approaches to advertisements 
There are different psychological approaches to advertisements. Psychologists have included what they know in investigating the potential effects of advertisements on the consumers reached by the advertisement. As many consumers may be aware of the various advertisements they face every day, they may not understand the psychology behind these advertisements. The behavioral decision theory investigates the effects of advertisements on consumer behavior. According to the theory, consumer behavior influences their decision to buy or avoid buying the product advertised. the decision to buy a product by a consumer is influenced by different factors. The consumer's values, beliefs, and attitudes are crucial in deciding whether or not to buy the product. According to the theory, advertisers who promote a product through campaigns that uphold the values and beliefs of most consumers are likely to influence a better buying behavior towards the product. This way, the advertisement campaign can be used as a method of persuading the customers to buy the product based on the various values represented in the advertised product. The behavioral consumer theory explains that the consumer decision to buy or avoid a certain product can be influenced by the product's perception in the market. top companies tend to use advertisement strategies that influence the consumer to have a biased perception of the product in question (Metzger, & Flanagin, 2015).
The adaptation theory can also be used to explain consumer behavior towards a product in the market. the adaptation theory is based on how the consumers adopt a new product in the market and become frequent buyers of the same product. The theory explains that there are different factors that influence the buyer's adoption of a new product in the market. different factors may be responsible for the decision of a buyer to purchase one product over the other. Although the consumer may be reached by different adverts each day, the decision to buy is influenced by factors such as the acceptance of the product, the experience of the consumer in using the product as well as the knowledge about the product. The advertisement campaigns influence these factors to great extent. Detriments are intended to create awareness of the availability of the product. Once the customer is aware of the product, their experience in using the product previously can influence the buying behavior. The level of innovation in the product is also an added advantage. The consumer may accept innovation which brings more benefits to the market compared to the other products (Metzger, & Flanagin, 2015).
Consequences of the campaign  
The chosen advert campaign is likely to have a different influence on the consumer behavior towards the product. Positive product perception is expected on the product once the advertisement reaches a wide range of individuals around the world. People aware of the product and the advantages are likely to be attracted by the products as well as a positive perception. The people respond to the campaign differently. People are likely to accept the product while others may decide to continue using the product they are loyal to. With time, people’s understanding of the campaign will influence their behavior to buy or leave the product. The campaign can result in various consequences. most of these consequences are expected in most of the advertisement methods used by different companies to promote their product. With a wide range of potential customers receiving information on the availability of the product in the market, the market for the product is likely to increase greatly. Consumers are also likely to be influenced to turn more to the product and influence their fellows on buying the product (Curran, 2018).
Conclusion
Advertisements are crucial for acquiring market share. The campaign can help in influencing the consumer’s decision on whether to buy the product or not. The campaign can have different influences on the consumer.  The companies which opt for the best advertisement techniques are lily to influence a higher level of customers than the others. Using the internet as an advertisement method can help companies to reach a wide range of customers globally (Metzger, & Flanagin, 2015). As different theories have explained, consumer behavior is o e of the key targets of advertisements. Advertisements are tailored to influence the consumer behavior towards the product as well as the buying decision on whether to buy or avoid the product. The different advertisement methods used by com0anies are likely to have different consequences. Despite influencing the behavior of the consumer, the choice of the advertised method can have effects on the costs. The cost of the advertisement is based on the hours of the advertisement as well as where the advertisement is directed to. The cost of the advertisement campaign can however be compensated by an increased customer base which reflects better sales (Curran, 2018).
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